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The Effect of Different Types of Rewards on Undergraduates’ Process of
Social Creativity

XUE Yukang' MU Xiaolin'  WANG Fang' ~ GU Chuanhua"’
(1. Ministry of Education’s Key Laboratory of Adolescent Cyberpsychology and Behavior & School of Psychology, Central China
Normal University, Wuhan, 430079; 2. Research Center for Public Health and Molecular Medicine testing, Central China Normal
University, Wuhan, 430079)

Abstract This study, based on a survey of 95 undergraduates, aims to explore how different types of rewards
affect their social creativity in the stages of divergent thinking, convergent thinking and final thinking. The
results indicate the following: In the stage of divergent thinking, performance-contingent rewards significantly
promoted the fluency and novelty of social problem solving strategies; in the stage of convergent thinking,
compared with performance-contingent rewards, engagement-contingent rewards promoted the appropriateness
of social problem solving strategies to a lager extent; individuals who received performance-contingent rewards
during the stage of divergent thinking or engagement-contingent rewards during the stage of convergent thinking
produced the most creative social problem solving strategies. The authors conclude that in different stages of
social creativity, different types of rewards play different roles.

Key words reward  process of social creativity ~ stage of divergent thinking

stage of convergent thinking  undergraduate
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Reflections on the Construction of Educational Evaluation Tools for Students
with Autism in Inclusive Schools at the Stage of Compulsory Education

YANG Xijie
(Department of Moral Education, Psychology and Special Education, National Institute of Education Sciences, Beijing, 100088)

Abstract The insufficiency of educational evaluation tools has a negative effect on the development of autistic
students in inclusive schools. This study conceives the framework of an educational evaluation tool library,
which falls into three parts: (1) Tools for evaluating autistic students, including their physical and mental
development, adaptability at school, learning preferences, and academic knowledge and skills; (2) tools for
evaluating teachers’ attitudes and teaching skills; and (3) tools for evaluating inclusive schools’ cultural and
physical environments.

Key word inclusive education autism educational evaluation



